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The path to achieving Universal Civil 
Registration in Afghanistan will focus on 
strengthening seven key strategies including 
(i) political commitment, (ii) public 
engagement, (iii) coordination, (iv) policies, 
legislation and implementation of regulation, 
(v) infrastructure and resources, (vi) 
operational procedures and (vii)production, 
dissemination and use of vital statistics data. 
This report contains key interventions for 
each strategy, a cost analysis and monitoring 
and evaluation plan.  
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